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/ TARGET AUDIENCE꞉
/PORTRAIT OF POTENTIAL CONSUMER  25‑50 years old, active people interested in wine and its variety

 The desire to experiment and discover different domestic wines
Visit to a restaurant or a favorite wine cellar, where new samples of wine are regularly purchasedWine cart of restaurant under 1 200 RUB

/MOTIVES FOR PURCHASE
/REASONS FOR CONSUMPTION

PRICE POSITIONING



TECHNICAL INFORMATION
VARIETAL  

 Russian s

SECONDARY FERMENTATION
AGING No 

Bianca, Pinot Blanc,  Saperavi

e‑mail  
e‑mail  www.         www.

years
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